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Mark 

Unit 1: Oral Language   

Reflective-Listening Skills    

Speaking Skills    

Group Skills    

Media Skills    

Unit 2: Reading & Viewing   

Forms of Fiction/ non-fiction    

Chart stories & literary devices    

Reading skills & strategies    

Unit 3: Writing & Responding   

Planning & editing, proofreading, 
revising (BODEPP) 

   

Critical thinking    

Composition & style    

Creative writing    

Essay Skills, informational, 
comparative & explanatory 

   

Literary Elements & Literary 
Devices 

   



  

CORE ABILITIES 
Communication 

Thinking 
Personal and Social Identity, Awareness & Responsibility 

 
BIG IDEAS 

! Language and story can be a source of creativity and joy. 
! Stories and other texts help us learn about ourselves, our families, and our 

communities. 
! Stories can be understood from different perspectives. 
! Using language in creative and playful ways helps us understand how language 

works. 
! Curiosity and wonder lead us to new discoveries about ourselves and the world. 

 
CONTENT:  

Students are expected to know the following: 

Story/text 

• elements of story 
• functions and genres of stories and other texts 
• text features 
• literary elements and devices 

Strategies and processes 

• reading strategies 
• oral language strategies 
• metacognitive strategies 
• writing processes 

Language features, structures, and conventions 

• features of oral language  
• word patterns, word families 
• legible handwriting 
• sentence structure  
• conventions 



	

Overall Expectations of Grade 4 Students 
 
Unit 1: Oral Skills 
 

! Listening Skills 
o Body language, posture, gestures 
o Explaining ideas, paraphrasing, asking questions, staying on topic 

 
! Speaking Skills 

o eye contact, body language, pitch, tone, intonation, projection 
o Presentations, debates, conversations and collaboration 

 
! Group Skills 

o Explaining ideas, paraphrasing, asking questions, staying on topic 
 

! Media skills 
o Create an advertisement for radio or television 
o Create captions 
o Find, Save, Print, Label and Use pictures 

 
Unit 2: Reading and Viewing 
 

! Forms of Fiction/ non-fiction 
o Informational texts: magazines, digital sources 
o Fiction: graphic novel, chapter book, novel, series 
o Poetry, mythology, drama 

 
! Chart stories & literary devices 

o Devices: Theme, Characters, Setting, Main events, POV 
o Structure of story (beg, middle, climax, resolution) 

 
! Reading skills & strategies 

o Phonics 
o Decode multi-syllable 

words 
o Context cues 

o Letter-sound 
correspondence 

o Use quotes 
o Highlighting important 

information 



o Mnemonics 
 

Unit 3: Writing & Responding Skills  
! Writing Process 

o Mind maps, graphic organizers, bullet point 
o Summaries, quotations, citation, paraphrasing, evidence 
o Use technology to publish work 

 
! Composition & style 

o Spelling, grammar, punctuation 
o Parts of Speech: noun, verb, adjective, adverb, preposition, 

conjunction, interjection, pronouns 
 

! Creative writing 
o Poetry, short story, script, letter writing 

 
! Critical thinking 

o Cause-effect, fact vs. opinion, bias, Inference, sequence, main 
idea 
 

! Essay Skills: 
o Informational, comparative, explanatory, opinion, narrative 
o Writing, editing and re-working your writing 

 
! Story Elements & Rhetorical Devices 

o Devices: Metaphor, onomatopoeia, simile, personification, 
alliteration, foreshadow, hyperbole, irony 

o Elements: Theme, Characters, Setting, Main events, POV, 
Point of view 

 
 
	 	



CORE COMPETENCIES 

Using oral, written, visual, and digital texts, students are expected individually and 
collaboratively to be able to: 

Comprehend and connect (reading, listening, viewing) 

• Read fluently at grade level 
• Use sources of information and prior knowledge to make meaning 
• Make connections between ideas and prior knowledge to build understanding 
• Use developmentally appropriate reading, listening, and viewing strategies to 

make meaning 
• Recognize how different texts reflect different purposes. 
• Engage actively as listeners, viewers, and readers, as appropriate, to 

develop understanding of self, identity, and community 
• Explain the role that story plays in personal, family, and community identity 
• Use personal experience and knowledge to connect to text and make meaning 
• Recognize the structure and elements of story 
• Show awareness of how story in First Peoples cultures connects people to 

family and community and land  

Create and communicate (writing, speaking, representing) 

• Exchange ideas and perspectives to build shared understanding 
• Create stories and other texts to deepen awareness of self, family, and 

community 
• Plan and create communication forms for different purposes and audiences 
• Communicate using sentences and spelling, grammar, and punctuation 
• Develop and apply expanding word knowledge 

• Explore and appreciate aspects of First Peoples oral traditions 

Use oral storytelling processes 

• story/stories: narrative texts, whether real or imagined, that teach us about 
human nature, motivation, and experience, and often reflect a personal journey or 
strengthen a sense of identity. They may also be considered the embodiment of 
collective wisdom. Stories can be oral, written, or visual, and used to instruct, 
inspire, and entertain listeners and readers.  

• text/texts: Text and texts are generic terms referring to all forms of oral, 
written, visual, and digital communication:  

— Oral texts include speeches, poems, plays, and oral stories. 
— Written texts include novels, articles, and short stories. 
— Visual texts include posters, photographs, and other images. 
— Digital texts include electronic forms of all the above.  
— Oral, written, and visual elements can be combined (e.g., in dramatic 

presentations, graphic novels, films, web pages, advertisements). 


